
The lower portion of your print 

Presentation and Mounting Prints 
 
The finishing touches to your work improve it’s appearance and shows the 
world you are a professional! 
This following article will talk about how to present your work for exhibition 
and/or sale and what considerations you should take. 
 
Documentation of your work. 
 
 I think it’s always a good idea to keep a record of the process of printing a 
particular plate. Attached is a form, which you can copy, to use when 
producing your prints. It is for your benefit and is a good record of how you 
have achieved the prints you have produced and where they are located. 
 
Numbering and Signing the Edition. 
 
This is done after the prints have fully dried, and any faulty proofs have been 
deleted. All documentation is normally made in pencil; a medium (human 
interference notwithstanding) is thought to be more permanent than ink. 
 
The edition number (also know as the impression number) consists of the 
individual print number written above the total number of prints in the 
edition. It appears in the lower left-hand corner, below the image. The title, if 
there is one, is placed after the edition number, or in the centre. The 
signature and date are placed in the lower right-hand corner. 
 
 
 
      1/10         Title (state if relevant)          Signature/date 
Edition No. 
 

Things to consider when presenting your work! 
 
Is it going to be hung in a solo exhibition, group exhibition, be submitted for 
an art prize or to be presented for sale as a loose print? 
 
Presenting work for sale as a loose print. 
 
If you are selling your work as a group of prints to a gallery it would be an 
advantage to get yourself a good quality portfolio in the relevant size. 
Make sure the prints you choose to sell have clean edges. 
If you are submitting just a few prints to a gallery to add to their other artists 
loose prints then they should have a suitable presentation vehicle but it is 
always good to check with them first. 
What you don’t want is to have your prints lying around unprotected from 
finger marks, scuffs or bent corners. 
If selling your loose print at an exhibition a professional way to present them 
is to mount them with Matt Board and cover then with clear cellophane 
(available from Eckersley’s).  
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Submitting Work for an art prize! 
 
It is very important to read the presentation requirements of any art prize you 
enter. Many galleries will expect you to have supplied sufficient structures to 
mount your work for display even if it is unframed. 
Many competitions require only a photograph of your work. It should be of 
good quality and resolution this is usually a jpeg of 1MB.  
 
Group Exhibitions 
 
A group exhibition, like the art prize, where many individuals’ works are hung 
together need special consideration when it comes to mounting and framing. 
 
It is generally considered as standard that prints are mounted with white to 
off-white matt boards. Where your paper is not bright white, off white is a 
better option as white will make your print look old and dirty. 
The dimensions of your matt board should be as follows. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
There should be a margin allowance of at least 1½ cm between the window 
and the printed image on the top and sides and the bottom margin should be 
at least 2cm to allow documentation to be visable. 
 
Ideally the width of the matt board on both the top and sides should be equal 
with the bottom larger. There are many rules on how much wider but it 



depends on the size of your print and how it is to be presented with other 
works.. 
 
A group show may require that all matt board dimension be the same 
regardless of your print size. This needs to be considered. Also if you are 
using an existing frame the above proportions cannot always be acheived and 
you must just your best judgement. If you are getting a frame made for the 
print the framer should follow these rules 
Generally though when say framing a print which is 20 x 30 cm most people 
would give 5cm of matt board around the top and sides and 7 – 10cm on the 
bottom. 
 
Framing is something that usually can not be done by the printmaker 
however you need to be specific when requesting how your work is to be 
framed. If the exhibitor requests that d-rings* must be on the frame it means 
they intend to hang your work from both sides of your print rather than 
through the middle as most people hang their works. What hanging from two 
points achieve is that is is much better suited to using a hanging system and 
the the work is hung more securely and will not tilt over time. 
 
Always choose a neutral or light coloured frame to mount your work in. Dark 
coloured frames and coloured mounts can make it impossible to hang your 
work with others and whilst it may be perfect for your artwork or decor it will 
not nesscessarily work with other works in a gallery. 
 
 
Exhibting in a solo exhibition. 
 
This is where you can dictate the appearance of your prints. You may choose 
to do something totally different.  
The thing you should consider is how your work will hang together with each 
other. 
You can also choose to have all your work framed or just mount your work, 
depending on the exhibition space available to you. 
 
 
*D-rings 
 
Many people are unaware of what a d-ring is and most framers will not 
automatically use them unless you ask for them.  
 
Below are the different types of d-rings out there and a picture of how they 
should be attached to the back of your frame. 
 



 
 
 

 

 



Pricing your work 
 

Many a new artist will be stumped on how much to charge for their work and 
it is a very grey area where personal attachment to a piece may out weigh 
the price the market is prepared to pay. 
What influences the price of the work is the notoriety of the artist, the 
uniqueness of the work, it’s provenance and the base costs in producing the 
work. 
In the case of prints the number in the edition may divide the total price 
achieved in working out the cost. 
For example if the total cost in producing the work is $1000.00 and it is in an 
edition of 10 then it would be fair to assume that each print would be around 
$100.00 (or what the market is prepared to pay.) 
 
Below is simply a guide and the price you achieve may vary considering your 
own personal circumstances or what the market will bear. It is important not 
to over price or under price your work as it makes your work appear not 
genuine compared to the others around you. If you cannot bear to part with a 
work you are better off putting a NFS on your work rather than overpricing it 
or choose another work you are prepared to part with. 

1  Materials: 

• Framing cost. 
• Materials like plate, paper, inks, studio hire, other 

consumables and probably a percentage on the 
depreciation of your equipment (things that you may 
need to replace due to ware and tear ie roller).  
 

2. Time 

Roughly speaking you could charge $30 per hour – but I 
know artists who charge about $60 per hour. 

3. Divide the cost of 1 + 2 by the number of prints in the edition giving 
you the base cost of a print. 

4. Selling through a Gallery or privately? Remember to add their 
commission. If you are selling privately, and you want to discount, 
remember to tell them how much the mark up would be if selling 
through a gallery…. 

Formula for adding in gallery commission. 

Base Cost of a Print/ 100-commission%) = Price to charge for your 
work. 

Example Base Cost or price you wish to take home if sold=$100 



Commission is 35%  

So  100/ (100-35) 

   =100/65 

   =153.85 

In effect you will receive the base cost for your work ($100) and the 
gallery will keep 35% ($53.85) 

 

5.  If you are registered for GST you must add a further 10% to the price. 

Example 10% of $153.85 is 15.39  

   $153.85 plus GST=$169.24 

 If you are not registered for GST you must provide the Gallery with 
Statement by a supplier (reason for not quoting an ABN to an enterprise) available 
from the ATO and their website via this link: 

http://www.ato.gov.au/Business/Australian-business-number/In-detail/Statement-by-
a-supplier/Statement-by-a-supplier--not-quoting-ABN-to-an-enterprise/ 

or simply search Statement by Supplier – Australian Tax Office 

 


